2021 RESULTS

PRESENTATION

AuUGusT 25, 2021

vitru®

EDUCATION




3% FORWARD-LOOKING STATEMENTS

Thispresentationby Vitru Limited (the & / 2 Y LJlcgh&iastorward-looking statementswithin the meaningof the Private SecuritiesLitigation ReformAct of 1995 which statementsinvolve substantial
risksand uncertainties All statementsother than statementsof historicalfact, could be deemedforward looking,includingrisksand uncertaintiesrelated to statementsabout the impact of the COVIBL9
outbreakon generaleconomicand businessconditionsin Braziland globallyand any restrictive measuresmposedby governmentalauthoritiesin responseto the outbreak our ability to implement,in a
timely and efficient manner,any measurenecessaryo respondto, or reducethe impactsof the COVIBL9 outbreakon our businesspperations,cashflow, prospects liquidity and financialcondition; our
ability to efficiently predict, and react to, temporary or long-lastingchangesn consumerbehaviorresultingfrom the COVIBEL9 outbreak, includingafter the outbreak hasbeen sufficiently controlled our
competition; our ability to implementour businessstrategy; our ability to adaptto technologicakthangesn the educationalsector, the availabilityof governmentauthorizationson termsand conditionsand
within periodsacceptableto us; our ability to continueattracting and retainingnew students our ability to maintainthe academiaquality of our programs our ability to maintainthe relationshipswith our
hub partners our ability to collecttuition fees the availabilityof qualified personnelandthe ability to retain suchpersonnej changesn governmentregulationsapplicableto the educationindustryin Brazif
governmentinterventionsin educationindustry programs that affect the economicor tax regime,the collectionof tuition feesor the regulatoryframeworkapplicableto educationalinstitutions, a decline
in the number of studentsenrolledin our programsor the amount of tuition we cancharge our ability to competeand conductour businessn the future; the succesf operatinginitiatives, including
advertisingand promotional efforts and new product, serviceand conceptdevelopmentby us and our competitors changesin consumerdemandsand preferencesand technologicaladvancesand our
ability to innovateto respondto suchchangeschangedn labor, distribution and other operatingcosts our compliancewith, and changedo, governmentlaws, regulationsand tax mattersthat currently
applyto us generalmarket, political,economic,and businessonditions and our financialtargets Forwardlookingstatementsby their nature addressmattersthat are, to different degreesuncertain,such
asstatementsaboutthe potentialimpactsof the COVIBL9 pandemicon our businessoperations financialresultsandfinancialpositionand on the Brazilianeconomy

The forward-looking statementscan be identified, in certain cases through the use of wordssuchasd 6 S AS/d ¥R IK O IZE O 2 dzf /BeSignedli 2T s Ad f EESAGAYDRFEHA Yy dzS T €
Gy i A GMLIGIBSEREIS @ @ NBOUIA I ERLE RAD 01 S3 (1 A LA NEATKA2 20 R & 2 6 St dsimiag, or variationsof, or the negativeof suchwords and expressionsForward
lookingstatementsspeakonly asof the date they are made,and the Companydoesnot undertakeany obligationto updatethem in light of new information or future developmentsor to releasepublicly
anyrevisionsto thesestatementsin order to reflect later eventsor circumstance®r to reflect the occurrenceof unanticipatedevents Theachievementor succes®f the matters coveredby suchforward-

looking statementsinvolvesknown and unknown risks, uncertaintiesand assumptions|If any suchrisksor uncertaintiesmaterializeor if any of the assumptionsprove incorrect, our results could differ

materially from the resultsexpressedor implied by the forward-looking statementswe make Readersshouldnot rely upon forward-looking statementsas predictionsof future events Forwardlooking
statementsrepresentY | y | 3 S Y&igfdart assumptiononly asof the date suchstatementsare made Furtherinformation on theseand other factorsthat couldaffectthe / 2 Y LJI fii@n€edresults

is includedin filings madewith the United StatesSecuritiesand ExchangeCommissiord & { 9réngtitme to time, includingthe sectiontitled & L (3SKeéyInformationgD. RiskC I O (i i tNebmibst recent
AnnualReporton Form20-F of the Company Thesedocumentsare availableon the SEC-ilingssectionof the investorrelationssectionof our websiteat: investorsvitru.com.br.

In additionto IFRSinancialsthis presentationincludescertainsummarizednon-audited or non-GAAHinancialinformation. Thesesummarizednon-audited or non-GAAHinancialmeasuresare in addition
to, and not a substitute for or superiorto, measuresof financialperformancepreparedin accordancewith IFRSThe non-GAAPfinancialmeasuresusedby the Companymay differ from the non-GAAP
financialmeasuresusedby other companiesAreconciliationof thesemeasurego the mostdirectly comparablelFRSneasureisincludedin the Appendixto theseslides A descriptionof how we defineand
calculatethese non-GAAPfinancial measuresand a discussionabout the limitations of these non-GAAPfinancial measuresis includedin filings made with the United StatesSecuritiesand Exchange
Commissior® & { 9drdmétime to time, includingthe sectiontitled & t NB a S ¢f BihafickagngOtherL y F 2 NJVirt tlile indsyrécent AnnualReporton Form20-F of the Company Thesedocumentsare
availableon the SECilingssectionof the investorrelationssectionof our websiteat: investorsvitru.com.br

Referencesn this presentationto & $£ refer to the Braziliarreal, the official currencyof Brazil



3 SPECIAL NOTE REGARDING UNICESUMAR’Ss NON-GAAP
FINANCIAL MEASURES

ThispresentationcontainsAdjustedEBITDAunauditedand preliminary)and AdjustedEBITDAargin (unauditedand preliminary)for the twelve monthsendedMarch 31, 2021 asreported by Unicesumar
for the convenienceof investors whichare non-GAAHinancialmeasuresA non-GAAHinancialmeasureis generallydefinedasone that purportsto measurefinancialperformancebut excludesor includes
amountsthat would not be so adjustedin the most comparableGAAPmeasure UnicesumaircalculatesAdjustedEBITDAs net income (loss)for the period plus deferred and currentincometax, financial
resultsand depreciationand amortization,normalizationof remunerationand benefits of certain executivesand other adjustments AdjustedEBITDAf Unicesumatas (preliminarily)measuredby Vitru
presentedhereinreflectscertain estimatedadjustments,ncludingadditional provisionsfor doubtful accounts capitalizationof certainamountsasintangibleassetsand other adjustments sothe measure
iscomparableto that presentedby Vitru. AdjustedEBITDMarginof UnicesumapresentedhereinwascalculatedasAdjustedEBITDAlividedby Net Revenueasreported by Unicesumar Thesenon-GAAP
financialmeasureswere reported by Unicesumamanagementare unauditedand preliminaryand are not a substitute for the IFRSneasuresof earnings Finally,the calculationsof AdjustedEBITDAand
AdjustedEBITDAVargin presentedherein may be different from the calculationusedby other companiesjncludingour competitorsin the educationservicesndustry, and, therefore, the measuresnay
not be comparableto those of other companies

Areconciliationof thesemeasuress includedin the Appendixto theseslides A descriptionof how we define and calculatenon-GAAHinancialmeasuresand a discussiorabout the limitations of thesenon-
GAAFfinancialmeasuress includedin filingsmadewith the United StatesSecuritiesand ExchangeCommissiord & { Srénétite to time, includingthe sectiontitled & t NB & S ¢f Gimadcki@ng'Other
Ly T2 NXih thé dhobtérecent Annual Report on Form 20-F of the Company These documents are available on the SECFilings section of the investor relations section of our website at:
investorsvitru.combr

Referencesn this presentationto & $€ refer to the Braziliarreal, the official currencyof Brazil



Our mission is to
democratize access

to educationin Brazil
through a digital

ecosystem and
empower every student

to create their own
successful story
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21 MAIN HIGHLIGHTS

Announcement of thdefinitive Agreement fo
institution focused on the Digital Education segment with kinghest in Brazi| besides a
sizeable presence in healtklated orcampus courses, particula

New digital undergraduatecourseswith the highestpossible , as evaluatedby the Ministry of Education
-l(potential offering of up to 22,200 seatsannually)and (upto 11,100 seatsannually)

Nearly-digital educationstudents,with relevantgrowth in the _;

Net Revenuein our core DE (Digital Education)Undergraduatebusinessgrowing- in 2Q21 vs 2Q20, with
ConsolidatedNet Revenueup -in the quarter,

ConsolidatedAdjusted EBITDAIncreased in 2Q21 vs 2Q20 and - in 1H21 vs 1H20, with Adjusted
EBITDAnarginincreasingdl.1 p.p. to in 1H21;

Adjusted CashFlow from Operationsincrease- to R$ 76.3 million in 1H21, with growth in Adjusted Cash
Flow Conversiorfrom Operationsto -




3% UNICESUMAR OVERVIEW

o O .l_'
\&) unicesumar K -/ J ‘ ﬂ/_ }
20 aatl -| \- [ | 222 _ II
D R$731mm  R$254mm 34.8% S 314,000 16,800 49.0%
Net rzeovzegue in Adj.ZEOgIOTLDA in Adj. EBIz-ng Margin in Distance Learning Hubs Disitj;gsté_izggilng Or+5|tleQ82tinents # Sztgcljg_r;tgzcoAGR
Strong drivers in medical education Highest quality levels
@ MEC MAXIMUM
= GRADE

E) ****4

O 3.751DD

for 10 consecutive 39% above market

1 1/ 1 years average in Distance
Learning

Among 10% of the Medical _ Under the 4% +80%

applicants  per seat

best educational institutions - MEC masters/PHDs

standards

(1) Please refer to Business Combination Witicesumapresentation for further details. This document is
available on the News & Events section of our Investor Relations website at: investors.vitru.com.br.



3¢ BUSINESS COMBINATION WITH UNICESUMAR

Terms and conditions Shareholding structure post transaction

Vitru BrasilEmpreendimentosParticipacoe® tecamrGror | VINC
ComércioS.Awill own 100% of the total share '
capital ofCesumatro be paid:

62.9% in cash at closing,

17.7% in cash 12 months after closing, adjusted by IPCA,

and
19.4% irVitru[ G Re@&hares, with 180 days leak:

Enterprise Value of R$3,228 milligimplied
equity value of R$3,150 million including Net Debt, to
be adjusted at closing);

Implied EV/EBITDAQ21 LTM of 12.4x (or 2Q21 Additional value creation through cost and commercial synergies
LTM of 11.8x) and projected EV/EBITDA (with some

UNIASSELVI

cost synergies) implyingraultiple of 6.7x in 2023E Faster expansion with potential use of both brands in cities
and 5.7x in 2024% currently with only one brand hub;

The transaction is subject to customary conditions Increase of offering of existing courses in the hubs of both
precedent and antitrust regulatory approvals; companies;

Estimated closing date: earR022. Gains of scale and dilution of fixed costs, increasing margins.

(1) Please refer to Business Combination witlicesumapresentation for further details. This documentis  (2) Considers expected cost and expenses cost synergies, but without any commercial synergies.
available on the News & Events section of our Investor Relations website at: investors.vitru.com.br.  (3) Matos, Garciayliessg FerdinandiBarbosa &hry.



3% DIGITAL UNDERGRADUATE POTENTIAL COURSES

MEC Authorization ProcesSumarized

Publication of the

OrdinancgLegal
regulatory procedures)

August 2021 \/

MEC evaluation of the __eview of the
evaluation process by

MEC project Sered)

+ \ *v v
Law v July 2021 * v
/ October 2015’*"/

Projectsubmissiorto

Psychology

In August UNIASSELVI received authorization to offer a digital
undergraduate course i
In July UNIASSELVI received the maximum grade 5 for

potential offer of digital undergraduate courselir@W.
The evaluation process I8ereds under review for the

course inPsychology

Law

PsycHOLOGY

(1) SereqSecretaria de Regulagao e Supervisdo do Ensino SupeBecretariat for Regulation and Supervision of Higher Education)
(2) Source MEC 2019, release&aptember2020 considering enampus private students.

Start of the course
offering to the

market!
upto 11,100
studentgyear

upto 22,200
studentdyear

upto 11,100
studentdyear

744
THOUSAND

243
THOUSAND

18%

3%



3% GROWTH IN STUDENT BASE LED BY DE SEGMENTS

DE Undergraduate
Students

308.2 k

+30.2%Y0Y

DE Students

363.6K

+30.4% YoY

Total Students

370.8 k

+28.8% YoY

Digital Education Undergraduate Students
('000)

CAGR016-2020

| 196
| 149
. . - .

2016 2017 2018 2019 2020 2Q20 20Q21

Distribution of intakes per month
within each cycle 100%
92%g8us

DE Undergraduate Intake Cycle
(# Students '000)

semester

~ 32%
2021: 1st
semester 174.1

Jan Feb Mar Apr May
m 2020: 1st semester m2021: 1st semester



3 CONSISTENT EXPANSION THROUGHOUT BRAZIL, BOOSTING
STUDENTS’ BASE PARTICULARLY IN THE SOUTHEASTERN REGION

(:) DE UNDERGRADUATE STUDENT BASE [::] INCREASE YOY (%)

Number of hubs

CAGR 2016 - 2020

= IIIIII |IIII| |||||| |||||| ““‘\

2016 2017 2018 2019 2020 2Q20 2Q21




3% SOUTHEAST EXPANSION

Hubs in Southeast Intakes in Southeast as

% of total intakes

195
153
2019.1
113 '
- 7.1%
‘,".J
2020.1 ’
Students in Southeast 14.5%
('000) 43.2

30.0
SOUTHEAST REGION
42% of the total Brazilian population 16.0
92% are urban areas :
5.6
55% of the Brazilian GDP _ |nCreaSGOf the SoutheaSt

41% of total DE Undergrad enroliments 2018 2019 2020 1H21 Shal’e in thentake CyC|e



3¢ ORGANIC GROWTH DRIVEN BY THE MATURATION OF HUBS

Existing hubs are driving Evolution of Student Base (EOP, in ‘coo) * CAGR (Annual)
growth with limited 106.3%
executionrisk 96.2%
88.7%
74.2%
Theoretical
34.0% irgdateiratlon 100 106 108 [EPEG

2017.1 2017.2 2018.1 2018.2 2019.1 2019.2 2020.1 2020.2 2021,1
We have reached just a small

portion of the potential in the
number of students through B Mature Hubs M2017 ®2018 m2019 m2020 2021

our hubs maturation Expansiorubs

(*) Thenumberof hubsconsideredn this chartmay differ from the regulatory number reported in slide 8.



3 DIGITAL EDUCATION UNDERGRADUATE CONTINUOUS GROWTH
DRIVEN BY THE GROWTH OF STUDENT BASE

Digital Education Undergraduate Tuitions*
(RS Millions) Increase in Tuitions and Net Reventeflecting the

A 22% continued growth of our student base and

401.5

maturation of the hubs.

329.4

4 31%
219 6
167.2

o 2Q21 e e Average DE Undergraduate
* Net of cancelations TiCket
(RS) v 3.7%

Digital Education Undergraduate Net Revenue
(RS Millions)

284 274

Decreasef average
ticket in the semester,
due to a more back
ended intake profile
compared to 1H20.

N 0
28% 259.9
203.7

- 35% 139 5
103.1

2Q20 2Q21 1H20 1H21

1H20 1H21



3 SOLID CONSOLIDATED RESULTS REINFORCE OUR BUSINESS
STRATEGY

Net Revenue Gross Profit and Margin Adjusted EBITDA and Margin
(R$ MM) (R$ MM) (R$ MM)
Ta172 61 9?2 3 l:;5'34 2% - pzm 5% o ~1ipp
. . o 0, . V)
0 58.7% 36.1% 33.8% 29.3% 30.4%
256.6
“ 30% - 799 96.5
166.5 A ) 75.1
B .56.3 .

2Q20 2Q21 1H20 1H21 1H20 1H21 2Q20 2Q21 1H20 1H21

Gross Margin Adj EBITDA Margin



3% NET REVENUE BOOSTED BY DE SEGMENTS

i 30%
36.4 2.5 166.5
128.0
Net Revenue Digital Education Continuing Oncampus  Net Revenue
2Q20 Undergraduate  Education Undergraduate 2Q21
i 24%
56.2 9.9 317.2
256.6
B
Net Revenue Digital Education Continuing Oncampus  Net Revenue

1H20 Undergraduate Education Undergraduate 1H21



3% CONTRIBUTION OF AGGREGATED SEGMENTS

Continuing Education
Breakdown of Net Revenue (R$ Million)

~ 469 04

Significant growthin graduatecourses in 2021,
leveraging on the expansion of offerings and digital
marketing

20Q20 2021 1H20 1H21
m Graduate Courses Other Businesses

On-Campus Undergratuate

Breakdown of Net Revenue (R$ Million) 17%

OnCampus segment declining over time, Iin
line with ourstrategic visionfor the sector

2Q20 2Q21 1H20 1H21
W EX-FIES = FIES



i 22% |¢ 2.3 pp inMargin

3% INCREASE IN ADJUSTED EBITDA AND MARGIN IN 2021 AND TH21

385
46.3 _ _________________________ 0.1 56.3
Adj EBITDA Net Cost of Selling PDA® G&A Intereston - Adj EBITDA
2Q20 revenue Services tuition fees 2Q21
[ % of Net Revenue 30.1% 14.9% 16.8% 6.5% 2.1% ]
i 29% |i 1.1 ppinMargin
__________________ 1.6
Adj EBITDA Net Cost of Selling PDA® G&A Intereston  Adj EBITDA
1H20 revenue Services tuition fees 1H1
[ % of Net Revenue 28.2% 20.0% 16.7% 7.5% 2.8% ]
Notes: {) all figures in this slide include the adjustments applied in our definition of Adjusted EBITDR!(i) A4 RSFAY SR a4 abSi AYLIANXSylG t2aaSa

2



3 OPERATIONAL LEVERAGE AS A KEY PERFORMANCE DRIVER

Overall gains of scale as we grow and Increase iG&Areflecting the maturation of
optimizations ofpersonnel costs the businesand the new reality as a listed
company.

Notes: {) all figures in this slide include the adjustments applied in our definition of Adjusted EBITDA



